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Lettitor Augustus 
I 
Hello all you fabulously beautiful people out there in 
Newspaper Land. It's time for this month's installment of your 
favourite fashion rag and mine-the Douglopolitan! !t's booze and 
fashion, fashion and booze ... what more could you ask for? 
And I need to tell you all something-lean close, I'm going to 
whisper-it's my very last issue as Editor of The Other Press. In 
two week's time, a new male model will take over as the most 
feared and beautiful person in Room 1 020, New Westminster 
Campus, and his name is Trevor Hargreaves. He's not quite as 
talented and lovely as me, just as I wasn't quite as talented and 
lovely as my predecessor, but he's got that "X-factor'' in such 
huge quantities that I swear I can smell his arrival already. His 
work on the catwalks of Milan is the stuff of · legend. 
But before the illustrious Dr. Hargreaves, Beauty M.D., retires 
me to the pastures Coquitlam, I need to tell you a few things. First 
off-all that plastic surgery I got every week in order to keep 
changing my appearance for my Lettitor photos was my idea and 
my idea alone-The Board of Directors may have hinted that I'd 
lose my job if I didn't do it, but the decision was all mine. 
Second: the smut-fest fantasy that the once hallowed pages of 
the Other Press devolved into during my tenure as Editor-In-Chief 
was entirely my fault. You see, I lacked proper guidance as a 
child ... my heroes were cocaine-fuelled models and talentless 
hacks who taught me to always go for the cheap stunt. Sure, my 
mandate was to "inform, insult, and enlighten" and yes, I probably 
should have shared that credo with the rest of the collective mem 
bers here at the OP, but, whoops-a-daisy! Like sex in an alley on 
the first date, it's just so much more fun to implement a plan when 
you keep it a secret. 
I didn't go it alone: the perverse and witty minds of the contrib-
utors, editors, and graphics' wizards that make this dirty bird fly 
each week remain largely in place. Gone are Sports Editor Brian 
Mclennan, Arts and Entertainment Editor lain Reeve, Opinions 
Editor Brandon Ferguson, and Features Editor Kevin Welsh. In 
are Kevin Lalonde, Travis Paterson, and Brady Ehler. And there's 
plenty of space down here at the Other Press for new folks that 
want to come on down and see what we're all about. We meet 
most Thursdays, room 1020, New West Campus from 6-7pm. 
Lastly: Awww shucks, I'm going to miss all you crazy boys and 
girls, with your crazy ideas and crazy political slants and pain-in-
ass requests for this, that, and eventually, the other. I'm going to 
miss copy deadlines and Brooklyn's Pub and having a place to 
bring my "tricks." (Who says the Other Press' darkroom doesn't 
get used?) 
But mostly, dear readers, I'm going to miss you. It's okay to 
cry ... l won't judge. Alrighty then, I'm over it. In the immortal words 
of Chris Elliott (and The Handsome Boy Modeling School), "I'm a 
male model, not a male prostitute." 
Good luck and see ya in the funny pages. 
Colin Miley, Editor-In-Chief 
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By Nicole Burton, News Editor 
AMm 
of Pnde 
The top of the portfolio reads, "PRISON PICS." 
Just inside of this online gallery, one can look over 
Government Clothing Co.'s wide array of brightly screened 
designer t-shirts, pants, jackets and other garments, all 
being worn by what looks like prisoners, soldiers, and 
secret police. 
But a window shopper perusing this line of locally pro-
duced clothing can find professionally screened t-shirts 
covered in everything from political commentary, to 
Persian poetry, to wide-eyed toy dogs and barn owls. 
In recent years, Vancouver has seen a rise in small-scale 
clo~g design marketed to city-goers, especially younger 
customers. 
Their most popular design, steadily picked off store 
shelves since its 2004 release, bears high-contrast face 
shots of top U.S. officials and reads, ''Bush and the Gang: 
Fucking the World Tour." The back reads a list of different 
places where the United States has made recent military 
interventions. 
While Government is a fashion project created by two 
Vancouver-based designers, their work travels to clothing 
boutiques as far as Mexico. 
Local artists, art school graduates, and socially con-
scious fashionistas are trying to make businesses, and con-
vey a message, with their preferred medium: clothing. 
"I think this is a concept that just snaps with a lot of 
young people," says Andy Webb as he steps out of 
Galy~ Recals the Early Days dthe Gay RigiJts 
By Seth Cooper, The Martlet 
VICTORIA (CUP)-Gary Penny remembers when the 
word "gay'' wasn't a part of his vocabulary. 
' 'I didn't even know the word [as it's used today]," says 
Penny. ' 'You'd hear the word 'gearbox' in high school.'' 
Now 65, Penny owns the only gay bar in Victoria, B.C. 
He has been fighting for gay rights for decades-, long 
before recent coups such as same-sex marriage. In fact, at 
age 18, when he first wandered into a Toronto nightclub 
for gays, strict laws against sodomy were still in place in 
Canada. 
''It was still illegal being gay," he remembers. 
Penny worked at five discreet gay nightclubs in Toronto 
during the 1960s, both as a DJ and as a lighting technician. 
It was not until he ventured into nightclub management 
that he began to bring gay businesses out of the closet. In 
1970, Penny negotiated Canada's first liquor license for a 
gay business, a nightclub called Studio 5-11 . 
Penny eventually migrated to Vancouver in 1979, and 
began to change the cultural landscape of a city that wasn't 
particularly known for its gay scene. 
In addition to opening several Vancouver-area gay bars 
and nightclubs over the years, he has also involved himself 
in a staggering number of annual gay-oriented events in 
both Vancouver and Victoria. In 1979 he sat on the board 
of the Vancouver Pride Society and helped to organize 
Vancouver's second pride festival. At the time, the parade 
drew only 300 people. 
"I can remember walking down the street having eggs 
thrown at me," says Penny. 
opnewsed itor@gmai l . com 
But he persevered, lending his entrepreneurial savvy to 
the fledgling event every year. 
"I got them into thinking of Pride as a business," says 
Penny. He and his partner Brian moved to Victoria and 
opened Prism nightclub in 2001. In 2004 Penny was wel-
comed back to Vancouver as a marshal in the same pride 
parade, which is now sponsored by dozens of businesses 
and draws over 185,000 people. 
Despite the success that Penny has had with events 
such as Pride, he feels that owning a gay business brings 
him closer to his goal of bringing homosexuality to the 
forefront of the community on a daily basis. 
"Making homosexuality commonplace will let us live a 
normal life ... [Having gay businesses] is a way to inte-
grate," he says. "I totally believe in integration." 
He feels that this philosophy of integration accounts 
for the slight drop in attendance at gay nightclubs since 
the 1980s - and he thinks this is a good thing. 
"Gay people will go to 'straight' places now too," says 
Penny. "There's less segregation." 
Penny has witnessed the very same phenomenon 
among the clientele at Prism, approximately 30 per cent of 
whom he speculates are heterosexual. 
"[Gay bars] get a good percentage of straight people. I 
don't ask anybody about their sexuality when they walk in 
the door, and neither do my employees. What right do I 
have to ask someone their sexual orientation? It's none of 
my business." 
And although Penny was once again involved in both 
Vancouver's and Victoria's Pride festivals this year, he 
Dadabase on Main Street, where Government Clothing is 
sold. "Folks want to see change and mes~ages of change, 
and one of the easiest things to do is buy clothing with 
that message on it." 
Walking down any of Vancouver's main East side or 
downtown streets, one can find small-scale clothing and 
apparel shops with different "counterculture" messages. 
This includes shops like Dadabase and Motheriand on 
Main Street and the Seamrippers Craft Collective on West 
Pender. 
"In the last few years, there has been a general resur-
gence of interest in handmade objects and the joy of man-
ufacturing them," reads Seamrippers' mission statement. 
As a collective-run space that opened in 2003, they 
offered workshops in silk-screening, sewing, embroidery, 
and other skills in clothing design before they closed their 
doors this summer in search of a new storefront space. 
Another clothing hotspot in Vancouver today is 
American Apparel, internationally known as the largest U.S. 
clothing company, and the garment company with the 
highest paid workers in the world. 
Be it local retailer, or international vender, there are politics 
around clothing purchases, from the messages adorned on 
the front to the way the company is operated. Keep this in 
mind when you next wander the boutiques of the city, and 
maybe even drop a few dollars and outfit yourself with 
some locally made, socially conscious clothing. 
"Sure I've got a 
spare pair of socks 
you could borrow!" 
hopes to see the end of Pride in his lifetime, or at least the 
need to hold such events. 
"I hope the day will come when we don't have to have 
Pride Day," says Penny. "Pride holds a function right now, 
and it's an important function. Pride makes people aware 
of the numbers." 
Penny has good reason to believe that this day will 
come, but he doesn't plan on sitting around until then. 
"I'm like a cowboy," says Penny. "I'll die with my boots 
on." 
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th 18 Terror Suspect 
Arrested in Toronto 
The Next Chapter in Controversial Trial Under the Shadow of Media Blackout 
By Nicole Burton, News Editor 
In the first week of August, Toronto's Integrated National 
Security Enforcement Team release~ a statement stating 
that they have arrested another person in connection with 
the seventeen Muslim men arrested last June on terrorism 
charges. His first court appearance was held on August 
third. 
Ibrahim Alkhalel Mohammed Aboud, a Muslim youth 
only 19 years old is now number eighteen in the group of 
other predominantly young, and exclusively Muslim men 
who were arrested on June second. The impending court 
case whipped up anti-Muslim hysteria across Canada even 
before the trial began. The men are alleged to have con-
spired to blow up parliament and behead Prime Minister 
Stephen Harper. 
Aboud of Mississauga Ontario, will be charged under 
Section 83.01 of the Criminal Code of Canada, which 
states that the suspect is knowingly "participating in or 
contributing to, directly or indirectly, an activity of a terror-
ist group, for the purpose of enhancing the ability of a ter-
rorist group to facilitate or carry out a terrorist activity." 
Little else is known about the development of the 
court case for the Toronto 17 at this time, due to a publi-
cation ban on proceedings in the trial. 
NumbeiS 
in the News 
93% 
Percentage of Douglas Students graduating 
from the Self-Employment Program (SEP) 
and already beginning new businesses. 
100,000 
Number of Quebec homes without power 
after a heavy storm hit Montreal in the first 
week of August, killing two people. 
$45,000 
Total am~unt awarded to two former 
Burger King employees by BC's Human 
Rights tribunal after their boss fired them 
and insulted them with comments about 
how they should be at home starting fami-
lies. 
25 
' 1 
1 
7 
During the month of July, two of the youngest sus-
pects, both minors whose names cannot be released under 
the Youth Criminal Justice Act, were granted bail. In late 
July, 21 year-old Ahmad Ghany was released after posting 
bail of $140,000. Three other suspects, including two 
minors, have been denied bail. 
The stories carried the front page of national newspa-
pers for five days after the June arrest, accused those 
involved as being part of Canada's new wave of "home-
grown terrorists." Ontario Superior Court Justice Bruce 
Durno announced a media ban on June seventh. Durno 
reiterated this position of the court on July 27"', and again 
when Aboud was arrested. 
The trial has drawn criticism from a wide variety of 
legal, social justice and grassroots organizations, including 
Muslims and non-Muslim groups. This includes the court's 
treatment of the suspects as "guilty before proven inno-
cent," as well as publicizing and publishing allegations of 
crime and terrorist activity before charges were even laid. 
Media internationally have pushed for the publication 
ban to be lifted, including such organizations as CBC, New 
York Times, Toronto Star and the Associated Press. 
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Attention Douglas 
Students! 
Cut and Paste This Deadline Calendar to your Head! 
Sept 1 Apply for Awards & Bursaries administered by Douglas College for the Fall 
semester. 
The recommended deadline for applicants submitting foreign documents. Documents 
submitted after this date will be processed but students are advised to obtain pre-requisite 
waivers for courses in which they intend to enroll for Winter 2007. 
Sept 1-Nov 15 Applications or reapplications for Winter General Admissions pro-
grams will be processed, but students will receive a late registration appointment time. 
Sept 4 College Closed- Labour Day. 
Sept 5 All classes begin. 
.Late registration begins. 
Sept 5 to 12 Course drop refund dur-
ing this period is $35 per credit. 
Sept 16 Last day to add a course. 
Last day to change from credit to audit sta-
tus in a course. Total number of Canadians killed in 
Afghanistan, as of August 3. Numbers 
include 23 soldiers, 1 Canadian diplomat 
and an aid worker. 7 1.4 
Sept 17 Last day to drop a course with-
out receiving a "W" on record. 
2585 
Total number of U.S. soldiers killed in Iraq 
as of early August 2006. 7 
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56,257 5 
Sept 22 Last day to apply for Winter 
Graduation Qanuary). 
Sept 29 D eadline of submission for the 
new International student applications for 
· the Winter Semester. 
Sponsored by: 
Top 10 
Fashion 
Trends This Fall! 
The Urban Macchio. 
Karate Kid is back! 
Get yourself a head-band 
and wax-on wax-off into 
fall. 
Big Girl/Little Girl 
Take your six feet of awesome 
and accessorize this season 
with a tiny chainsmoker! 
Striped Shirts and Jumping. 
Falling somewhere between 
Franz Ferdinand and Gilligan off the isl~nd, 
this is one spicy look! 
Satchel vs. 
Man-Purse 
By Travis Paterson, Opinions Editor 
While Environment Minister Rona Ambrose fights for her 
political career over the federal government's inaction on 
global warming, Quebec has put forward its own plan to 
deal with the problem-and it's one that could teach the 
feds a thing or two. 
Ms. Ambrose has been taking serious heat for her gov-
ernment's flouting of the Kyoto Protocol and international 
law. While most industrialized countries are not only stick-
ing with the accord, 30 out of 34 of them are well on their 
way to meeting their commitments. 
Meanwhile, back in the great white north, Ms. Ambrose 
and Prime Minister Harper have shut down every climate-
change plan and insisted that the federal government will 
follow a "made-in-Canada" approach-as though the pre-
vious plans were made somewhere else. 
Ms. Ambrose says she scrapped existing programs to 
fight global warming because they weren't working. She 
may be partially right about some of them. Some programs 
only appealed to people who were already doing their part 
to reduce climate change. These folks are sometimes called 
"free riders" because they got a financial incentive or 
rebate to do something they were going to do anyway. As a 
result, these programs were really more like tax cuts than 
effective greenhouse gas reduction policies. 
Yet, in spite of Ms. Ambrose's complaints, the only 
thing in the recent federal budget that her government 
touted as a climate change initiative was a ta.x incentive for 
transit riders. However, the tax deduction was not nearly 
enough to encourage new riders, which means it simply 
becomes a ta.'{ cut-with zero reduction in global warming 
errusstons. 
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It's a jungle out there, and the modern West Coast man 
is prepared. Through his coming-of-age travels he has 
adopted worldly habits. He keeps his wallet and keys in the 
front pocket of his GoreTex, safe from loss, theft and 
water. But then came the cell phone. No problem, he 
drops it into the front pocket of his pants. But wait, its 
summer and he doesn't need his GoreTex. That was okay 
in the 90's, as he had cargo pants with multiple pocket 
options. After all, the West Coast man is an outdoor enthu-
siast. But now its 2006, stylish cargo pants are rare, and 
there is a new addition to the wallet, keys and phone trifec-
ta: The MP3 player. But where does it all go when his 
pockets are full? 
Thus, we examine the Graduate. When iPods first hit 
the market they were reserved to blazer wearing graduate 
students with loans large enough to squeak the purchase of 
a 20 gig iPod into the same receipt as their new iBook. 
They were also able to cradle their hefty MP3 players in 
the front left pocket of their pants. Because, as we all 
know, the blazer wearing Graduate attaches hjs cell phone 
to his belt, neatly displaying it on his hip. The evolved 
Graduate, however, began carrying an over the shoulder 
satchel to carry his necessities to be ready for a possible 
night out, without appearing so. 
Wallet, keys, phone and MP3 player are one item too 
many, and border on bag worthy. Why not throw in a stick 
of deodorant, a toothbrush and a half dozen condoms? 
After all, our West Coast man refuses to wear his cell 
phone on his hip. His pants are not an office. 
So West Coast man has reached the question. To 
satchel, or not to satchel. Dare he go that route, he must 
be confident in his sexuality and fashion sense, for it is a 
journey from which one does not return. Give up on the 
satchel, and you will always be heckled by your non-satchel 
friends for that time you tried a man-purse. Stick with it, 
and it will become part of you. The convenience of using 
a man-purse can be highly addictive, but one must keep a 
steady hand at the tiller when defending his choice of a 
single strapped shoulder bag. 
The Courier Bag: popular with big city bike couriers, 
encased in waterproof material, masculiiie but not at home 
on public transit. $$$$ 
WWII Danish Issue Canvas Infantry Sack: available at 
army surplus stores. Lightweight, army tough, masculine. 
At ease in nonprofessional settings. $ 
The Urban Skateboarder: from modern designers, cell 
phone pocket on front of strap, rubber cushioning for 
MP3. $$$ 
Good luck modern West Coast man, and remember, its 
not a man-purse unless you carry make-up. 
Quebec gets it right 
on global warming 
So when Quebec unveiled its climate-change plan last 
week, it was a refreshing change. The plan actually has a 
target to reduce emissions-1.5 percent below 1990 levels 
by 2012. The province still wants to meet Kyoto, but it 
expects the federal government to help them get there. 
And rather than use tax cuts that only benefit free riders, it 
has a series of initiatives and regulations designed to get 
the province to its goal. 
For example, a new mandatory building code to be 
introduced in 2008 that will update virtually all aspects of 
design, including building envelope, heating and air condi-
tioning, lighting, and ventilation. The new code is expected 
to improve the energy efficiency of new buildings by 25 
percent. It's an initiative that other provinces have been 
slow to adopt and the federal government has largely 
ignored. 
Another step: mandating gas mileage standards to be 
equal to those introduced in California. Canada's fuel effi-
ciency standards are currently voluntary 1111d weak. By 
insisting that auto makers sell their cleanest, most modern 
models in Quebec-the very models that are also destined 
for California-Quebecers get cleaner air and end up with 
lower fuel bills. Don't all Canadians deserve to have this 
advantage too? 
The plan also includes serious investment in wind ener-
gy and public transit, and a carbon tax on the bulk sale of 
oil-a progressive "polluter pay" initiative that helps the 
market reflect the true cost of fossil fuels on society. Right 
now, polluters are able to pass the cost of their pollution 
onto taxpayers through increased health-care costs and 
environmental damage. A carbon tax is a more fair and 
equitable way of dealing with the costs of pollution. 
Quebec's plan isn't perfect. It includes highway expan-
sion projects and large hydroelectric dams that will cause 
more problems than they will fix. But it's a big step in the 
right direction. If Ms. Ambrose wants to keep her job, and 
ultimately Mr. Harper his, they would do well to pay atten-
tion. 
opi n ionsu bm it@hotmail.com 
The Web of Love: 
A sticky lesson in online love connections 
By Brandon Ferguson, OP Contributor 
During the most unbearable months of my last unbearable 
job, my immediate supervisor suggested I try wasting time 
on OKCupid.com, a free website for those looking for 
love, friendship, and all that grey in between. "You C"llil take 
a test to find out how much of a slut you are," she helpful-
ly offered. Intrigued, but mostly bored, I logged in and cre-
ated a profile. 
After taking a few exams and uploading a few pictures, 
I figured that this lame site had pretty much run its 
course-my brief flirtation with online relations had 
crashed and burned without so much as a beep or peep of 
sound. 
A week passed and my murderous rage index was ris-
ing, quelled only by the open-eyed naps that consumed the 
middle of every weekday afternoon, blankly staring at 
whatever it was I was supposed to be doing. A box opened 
in the lower right of the screen with a sprinkling of bells: a 
new message from OKCupid in my hotrnail inbox. 
Curious, but mostly bored, I clicked it. 
A woo. A woo from some random profile in the infi-
nite expanse of the internet. Woo-freaking-hoo. 
As time went on I received more and more of these 
woos from increasingly stranger strangers from around the 
continent and even some from oceans away. It wasn't unril 
the great god of gumption otherwise known as alcohol-
gripped me one night that I went online and tried to make 
first contact. It worked, and worked well, and before I 
knew it, I was chatting with some girl from just outside of 
Seartle unril well past 3 AM. For two straight weeks, we 
would waste away the hours talking about everything from 
music to Machiavelli, society to sex. It was 
surprisingly enjoyable. It actually had sub-
stance and depth. It was ... fun. 
As much as I was enjoying myself, when-
ever I mentioned this endeavor to a friend, I 
would preface it with an apologetic disclaimer. 
''Now, I'm not saying I'm proud of this, but I 
recently started chatting online with a girl and 
she's really amazing, even though she's online, 
but we get along so well, even if it's not really 
real, and you have to understand how bored I 
am at work .... " As my workday naps were 
increasingly rescheduled to mid-morning due 
to an increasingly shorter sleep schedule, I 
began to feel that I was losing my grip on 
reality in favor of a life lived online at every 
un-obligated rime of day. "Oh my god," I 
thought. "I'm becoming one of. .. them." 
Months passed and I had finally fully 
weaned myself off of this silicon chip addic-
tion, limiting my cyberspace visits to only a 
few a month. I still checked in on my inbox 
just to see what was transpiring in the world 
wide web of woo, but avoided the trap of 
online conversation whenever possible. 
PinkPussycat86: "Haven't seen you on in a 
while! ;-)" 
Adorangeable: "Been busy." 
COckmast3r: ''What's new love? Lol'' 
Adorangeable: "I think I have pancreatic 
cancer. I piss blood all the rime. Lol" 
Tasty_Toes_22: "OMFG! Wanna see some 
new pies of my feet that rock?" 
Adorangeable: "NAFC! Not a fucking 
chance!" 
My time on the web was wearing thin. 
Still though, this social experiment needed qualitative 
evidence to go along with the endless hours of wasted 
quantitative study. A connection needed to be made in the 
real world, away from the blur of screens and whir of of 
fans. The opportunity arose a couple months ago when the 
first girl to ever woo--the one I had wasted 2 weeks of no 
sleep on-wanted to come up from the Emerald City to 
visit me in my hidden laboratory of Lotus Land. 
To be fair (and honest), I was pretty excited to meet 
"tehuberbabe" -her screen name. We had had great con-
versations in the past, and even if they had inexplicably 
and rather quickly led to sexual innuendo and intense senti-
ments of love that were founded more in key strokes than 
heart strings, there was still a strong likelihood that it could 
be replicated live and in person. 
The great mystery of long distance and online relation-
ships is usually boiled down and reduced to one stock 
question: what will they look like? But with photo albums 
and webcam's, it's easier than ever to superficially judge 
from afar. I had seen pictures from her profile. I had chat-
ted with her at great length. I knew what to look for at the 
Greyhound station on Main Street when she arrived, but I 
still wasn't sure what I would find. 
What I found was a shockingly pink-haired nerd girl 
with square glasses, wrinkled baseball tee, Capri pants and 
black socks with one-strap sandals ambling aimlessly in my 
direction. Our eyes widened and shoulders rose when we 
recognized each other. We embraced when we met. She 
curled her hair behind her pierced ear as she said "I 
tho ght you'd be bigger." 
"Me too," I said. 
We spent the rest of the afternoon chatting and touch-
ing; doing what we had spent hours doing before but with 
the childish curiosity of an eight-year-old coming across a 
dead raccoon, poking and prodding to see if it's real. 
After that it was drinks and dinner and then for dessert, 
well, you know. 
By the morning after, she was discussing citizenship, 
moving north of the border, and how perfect it would be 
if we could be forever as we now were. But there was an 
uneasiness to it all-beyond her polyamorous boyfriend at 
home, whom she had also met online, I was dismayed by 
how much she spoke of things that weren't in the present. 
''When we talked about our dreams .... " "How good 
will it be when ... . " "I knew from the first moment we 
'met' that we'd .... " Like the people who spend an entire 
evening reliving past evenings, then magically classify that 
very nostalgic night as one to retell for the ages, we were 
doing everything but living in the moment. This icon come 
to life, these words come to pass, were still dwelling on the 
profile and planning for the future. 
We were on Granville Street in the piercing district, 
enjoying the novelty of a Canadian poutine by Fritz, when 
she relayed a story about a friend's tongue stud gone 
wrong. 
"It became infected and overgrown," she explained, 
between mouthfuls of curd and gravy. "They had to use a 
scalpel to cut the stud out of her tongue." 
At this her mouth opened and her lips 
recoiled, exposing her look of fright and disgust 
to me. But all I saw was the orange plaque caked 
to her lower gum-line and the black specks of 
decay that peppered her upper canines. 
"Ew," I said, turning back to a Styrofoam cup 
that no longer interested me. 
Images and experiences do have the ability to 
transcend time-no doubt. But they are never 
quite so serene as in the times in which they hap-
pen. That's the beauty of building a relationship 
the old fashioned way, I think; being there to 
experience every new discovery of common traits, 
shared ideas, found love. A profile is created; it 
blends what's happened so far with what's hoped 
for; the hope is to catch a future mate. Profiles 
ultimately live and die in the stagnant waters of 
tense. The past has happened and the future waits. 
It's hard to build anything living and breathing in 
waters that don't move. 
She went on her way later that day and it's 
hard to say what I felt. Disappointment, possibly. 
Humiliation, maybe. Confusion, definitely. But as 
I freely moved by myself, taking the long way 
home, I considered what had transpired over the 
past 36 hours and came to two conclusions. 
First, of the weekend: I thought it would have 
been bigger than it was. 
Second, of myself: I needed to brush my 
teeth. 
*All screen names have been changed to protect 
the, er, integrity of online individuals 
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Jeans. 
By Baffalo 
Folk Fest 2006 Comes 
to Jericho Beach - Saturday 
By Brady Ehler, Features Ed1tor 
I arrived in a bad mood. To make things worse, I had 
never been to Jericho Beach before, much less the Folk 
Fest, so I didn't know where the entrance was. 
In my infinite wisdom, I decided the main entrance 
must be somewhere amongst the hippie-bazaar that snaked 
its way along the beach. Mter passing by the third massage 
tent, I began to suspect I had made a wrong turn. 
After walking for half an hour, I began asking myself 
why I hadn't simply hopped the fence, when suddenly the 
entrance came into view ... more or less where I had started 
from. 
When I sat down at stage 
number two at 2pm, I was a 
intrigued by the sight that 
greeted me. I was witnessing 
an unlikely hodge-podge of 
folk and hip-hop personalities 
that somehow melded their 
talents to form a set of excit-
ing, dynamic, and very, very 
crunchy (like granola) musical 
numbers. 
Check this out. All on 
stage were: Curtis Clearsky, a 
radicalleftwing MC; Cris 
Derksen, a classically trained 
yet "humbly punk" cellist; 
Neal Dhillon, an Indian Tabla 
master; Rup Sidhu, a hip-hop 
multi-instrumentalist; and 
Mario Vaira, a guitar-slinging 
singer/ songwriter. It was 
something to see. Somehow all 
the urban and folk influences came together to create a 
very organic type of hip-hop, with plenty of surprises. 
Next up was a showcase called Meet The New Folk, 
which featured Ridley Bent, Bethany and Rufus, Ndidi 
Onukwulu with Madagascar Slim and Indie-folk sensation, 
Leslie Feist. 
I was really excited to hear Feist perform especially 
since I was only fifteen feet from the stage. The musicians 
all took the stage at once and each duo (in addition to 
Feist) took turns doing songs. The duos were good, if not 
a little gimmicky. They all seemed to inhabit a pre-existing 
Folk Fest 2006 Comes 
to Jericho Beach - Sunday 
By Nick Pannu, OP Contributor 
Despite the temptations that a hot, sunny day presents 
in the Lower Mainland, none could possibly be 
stronger than the lure of the 2006 Vancouver Folk 
Festival. Managing to get tickets for the very last night 
I was definitely stoked in anticipation of catching the 
best acts of the festival. Maybe the wrong assumption 
to make considering that Feist was not performing the 
last night of the Fest. Actually, it was a reason to 
expect artists with unpretentious genuine talent, not 
superficially hyped artists (like Feist), becoming 
overnight prima donnas refusing to meet with any 
press. 
Only mere steps past the main entrance I abruptly 
stopped to listen to New Zealand artist Mirirangi. Her 
vocals immediately caught my attention. They were 
good, versatile. She could sing a high prolonged pitch 
and effortlessly incorporate a beat box. Although her 
stage presence and voice were captivating, her means 
towards self-expression seemed a little unorthodox. 
Still, she was innovative, creating music right in front 
of the audience by incorporating tribal rhythms and 
rhymes, and producing spiritual chants that the audi-
ence was able to connect with. Her political rants, 
however, seemed prolonged and self-indulgent. Her 
feminist convictions seemed a little militant for my 
tastes. 
As I proceeded further I noticed one particular 
band that possessed a diverse repertoire named 
Afrodizz, made up of seven band members, each play-
ing distinct instruments including trumpet, guitar, 
style more than exuding their own. This was not the case 
with Feist, however. She has a voice that cuts through the 
soul like a diamond saw though Styrofoam. The other 
musicians had my head bobbing, but Feist made my jaw 
drop. I just feel sorry for Ndidi Onukwulu for having to 
follow her. 
Unfortunately, the "New Folk" were only on stage for 
one song each. Fortunately, the Rascals, Reprobates & 
Redemption line up that went on next was a worthy fol-
low-up. "All right", I thought to myself as the musicians 
took stage- "this is the true spirit of the festival". 
Four slightly disheveled looking men with acoustic gui-
tars took the stage. This is what I had hoped to see: Some 
down and dirty singer-songwriter folk-action. First in line 
was Ray Wylie Hubbard, a southern fellow with a drawl, 
who had been chaps with the legendary Stevie Ray Vaughn. 
He charmed and delighted with playful banter and amused 
us all with numbers like "Snake Farm." Here is an excerpt 
from the chorus: "Snake farm, sounds real nasty / Snake 
farm pretty much is / Snake farm, it's a reptile house. / 
Snake farm ... ew." Next was Kelly Joe Phelps, who played 
more earnest, heartfelt numbers. Phelps' delivery was 
impeccable, his voice sounded great, and his finger-picking 
would evoke nods from Paul Simon or James Taylor. Dan 
Bern was next in line. His delivery wasn't as good as 
Phelps', but the songs were the best written of the bunch. 
He was very Dylanesque. Last in line was Ridley Bent, who 
captivated the audience with his literate narratives of drink-
ing, motorcycle riding and adventure. 
I have to admit, by the time I had to leave, I had a 
goonish grin plastered on my face, and warm fuzzies in my 
belly. The Folk Fest had cured my blues! 
drums and saxophone. Often the saxophone and trumpet 
performed exclusively in unison. Walking further into the 
grounds of the festival I started to notice how the diversity 
of different artists was being consolidated. There were 
classic folk artists with a style that bordered country music; 
musicians that utilized non-contempory instruments that 
were hard to define and artists such as Vishwa & Salil that 
seemed totally outside the realm of folk. More impressive 
was the adaptability of different artists as they performed 
together. When not performing vocals, country/ folk musi-
cian James Keelaghan played a chorus for Bethany and 
Rufus. It was interesting how artists accentuated their 
unique style while playing within a group of different 
artists. Bethany almost made it a point to belt out her high 
pitched vocals each time before it was Keelaghan's turn to 
retake the rnic. 
The climax defining the 2006 Vancouver Folk Festival 
was demonstrated on the main stage towards the end of 
the event. Spanish band Corquieu warmed up the subdued 
audience. Appropriately expressing their perception of the 
tradition of folk music were the 40 year folk veterans New 
Lost City Ramblers. Tanya Tagaq presented a traditional 
Inuit style of singing that was very physical. After some 
political ranting, Mighty Popo & the Urunana rw'abadatana 
showcased a soul reggae style that seemed to quench and 
pique audience members' appetite. Jane Siberry belted out 
some classic folk tunes. She delved into the pure context of 
folk as she cued her acoustics, and did not succumb to 
naive cheesy political rhetoric to please the crowd. She just 
sang and played music. 
Bearded, Aviators, Pointing & Drinking 
The Sam Roberts "between album" look is in. Put the razor down and let that facial hair grow boys. While you're at it, put 
on a velour jumpsuit and have a drink because the world is your oyster when you look this sexy. Remember, it isn't rude to 
point when you're wearing velour. Ohhhhh Ia Ia. 
Aviator glasses by London Drugs $9.99 
Velour Jumpsuit by Value Village $7.49 
Facial Hair by Mennon $3.20 
Sex Master Hair Tease by Vidal Sassoon $22.00 
Molson Canadian by Molson $2.25 
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OP Style from the 60s 70s 
and OOs - Booyeah. 
Life Ain't Nothin' But A C (Canadian) Thing 
You're young, you're white, you're Canadian? Why not go 'Faux Street' this 
fall. Let your backbone slide with some tear off pants, crooked hats and gas 
station sun glasses. Get yo' ho in your lowered Civic and kick it down to 
Coquitlam. Word. 
Jumpsuit by Addida $32.00 
Trucker Hat by Carl's Towing $12.00 
Sunglasses by Esso $9.99 
Lipstick by Photoshop $Priceless. 
Viva Whatever 
Revolution! 
Rage against whatever 
machine you want with this 
saucy garb. 
Bell bottoms by Aird $7.00 
Sunglasses by Chevron $9.99 
Che shirt by Value Village $11.00 
Snakes On A Brain! 
It's all about being blue, wearing wigs, making faces and 
adorning yourself with lots of snakes this year! Be the 
envy of your friend-group. Just remember to go 
non-venomous 
Smurf complexion by Aird $7.00 
Corduroy blue hat by Value Village $2.99 
Red punker wig by Nikki Sixx $11.00 
Mother f**kin' snakes In this mother f**kin issue $Priceless 
ess Gorilla, More Style! 
... ... """''-tight body by Steph $7.00 
ellies by Zellers $8.99 
isco Stu shirt by Value Village $6.00 
killer gorilla $Priceless 
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By Luke Simcoe, OP Contributor 
~w/Cadence~ 
- Richatrls oo Riclarls (July 7) 
Okay everyone, huddle up, I've got a confession to 
make: I have no idea how to act at hip-hop shows. 
Moshing is never a problem for me, and I've got 
that whole indie-rock, arms crossed, foot-tapping 
thing down pat, but neither of these seem appropri-
ate at a rap concert. I call this problem RRAS, or 
rap-related awkwardness syndrome. Luckily, there's a 
cure for it in the form of Edmonton's Cadence 
Weapon. 
Visibly inebriated and decked out in an under-
sized tee and tight ripped jeans, Cadence hardly fit 
the typical hip-hop image when he took the stage. 
His set didn't exactly follow the rulebook either, and 
his rock 'n' roll take on rap performance was 
refreshing. He rolled around on the stage, started a 
mosh pit in the crowd, and scream-rapped half his 
rhymes without any loss of clarity or precision. 
Showmanship aside, the best part of the show 
was Cadence's unique brand of humour. His 
between-song banter was hilarious, and he would 
add running commentary to his own songs- "This 
is where the drums come in-they add tension." 
You get this feeling that the whole thing is a bit of a 
joke, but you're never quite sure. It's a good vibe. 
Unfortunately, despite being billed as a double 
headliner, Cadence was relegated to a pitiful 30 
minute opening spot for ex-Pharcyde member 
Fadip. Although he did roll out a couple of new 
tracks, the bulk of it was filled up with tracks from 
Breaking Kayfabe. "lisa's Spider" was unfortunately 
absent from the set list, but his single "Black Hand" 
and set-closer "Oliver Square" were standouts. The 
latter actually had a few people chanting "E-town!" 
and throwing up Edmonton "E" hand gestures. 
In closing, my RRAS seems to be clearing up, 
and I definitely have to agree with Cadence Weapon 
when he raps that "I'm better on a pint or two." 
The Rentals w/ The Sa/teens and Ozma 
-Richard's on Richards (July 25) 
What can I say about the long awaited return of 
Matt Sharp and The Rentals? Ozma and the 
Salteens opened. Ozma out-weezered Weezer (one 
of the guitarists even had Rivers' trademark light-
ning bolt guitar strap). The Salteens crammed an 
entire brass section onto the small stage at Richards 
for a combined presence of nine people! The 
Boompa records upstarts have been gaining quite a 
name for themselves in the Canadian indie scene, 
thanks in part to relentless touring. The band's 
catchy melodies, and guitarist/vocalist Scott 
Walker's voice, brings to mind thoughts of The 
Decemberists. 
When the Rentals arrived on stage, one thing 
was clear: Matt Sharp seems to have a new lease on 
life! Anyone who caught his solo appearance here 
last year knows what a sad sack he was for a while. 
But Shape stormed on stage like a nerd on a mis-
sion for "Move On." He got right into the crowd, 
and kitsch'd it up with some on-the-spot running. 
Unfortunately, the band began to lose steam shortly 
thereafter, and didn't pick it back up again until "My 
Head is in the Sun." The problem with the middle 
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of their set was that it focused too much on the 
slower and folkier material from Seven More Minutes, 
an album that not only lacked the power-pop punch 
of Return of the Rentals, but also featured Matt's 
sleep-inducing slower singing style. His Perry Como 
routine was what turned so many people off of his 
solo material, and it had the effect of making the 
evening seem a bit bipolar. 
Thankfully, the gang returned to what they do 
best for the encore. Matt thanked the audience and 
told us that the brick wall at Richards made him feel 
like he was on SNL. After the heart-on-sleeve rou-
tine, they began a cover of Lou Reed's ''Walk on the 
Wild Side," which eventually segued almost seam-
lessly into "Friends of P." It was a perfect Rentals 
moment. 
Ups and downs aside, it's always great when you 
get to see a band that you thought you'd never see. 
Matt's newfound enthusiasm bodes well for the 
forthcoming new album. I just hope he remembers 
that he's at his best when both of his feet are plant-
ed firmly in the world of pop. 
By lain W. Reeve, Net-Shirt Junkie 
This Week's Website: 
T-Shirt a Go-Go! 
www.bustedtees.com 
www.defunker.com 
www.jerkassclothing.com 
www.tshirthell.com 
www.threadless.com 
A line to a near forgotten Barenaked Ladies song comes to mind. 
"One day I'll find the secret to your social chemistry/ and I'll print 
it on a t-shirt and it will make you want to be with me." That is 
precisely what the new trend in internet distributed witty shirts is 
doing. There are, of course, countless t-shirt sites on the net. 
Here's is a taste. 
First up is Busted Tees. Specializing in quirky humour, obscure 
cultural references, and witty redesigns of well-known cultural 
symbols, Busted has something for you, me, your kid brother, and 
just about everyone else. While they are a little slow with develop-
ing new designs, their designs remain available indefinitely in boys 
and girls sizes. They also have a sister site called Defunker which 
specializes in more artsy images than funny madness. Best Shirt: 
''You Have Died of Dysentery" with a picture of a wagon. Who 
doesn't want an Oregon Trail shirt? 
Next is Jerkass Clothing. It is very similar to Busted Tees but 
with a bit more of a vintage look. Thus they will kind of remind 
you of Cherry Bomb or Bang On and may leave you wondering 
why you'd want to pay the shipping when you could just nip 
downtown and get the shirt today. I'd only bother if you see a 
design you like a lot. The big advantage they have over other sites 
is the ability to customize shirt colour, style, and size, along with 
the orientation of the design on the shirt. They even do hoodies! 
Want the words on the back, or a picture on the lower right of 
your shirt? Well they can hook you up. Best Shirt: ''I Killed a Guy 
with a Trident" with a picture of a trident .. .'nuff said. 
T-Shirt Hell relies a little less on catchy imagery and more on 
the class ''words on a shirt'' approach. The shirts run the gamut 
from knee-slappin' funny, to "why would someone buy that'' stu-
pid. Some of them are witty and hilariously inappropriate, some of 
them remind me of shirts 40-year-old fat women at the bar drink-
ing Bud light wear. Best Shirt: Not tons to work with here ... I 
kind of like ''You Can't Have Manslaughter Without Laughter," 
but that's about as good as she gets. 
Truly the king of the online shirt business right now is 
Threadless Tees. Nevermind the esoteric artsyness of many of 
their designs, it's the business model that makes this place awe-
some. Anyone can post a design up on the site. Designs are then 
voted on, with the best ones going forward to production. New 
shirts show up faster than you can buy them and there are so 
many that you will always find something interesting. You can't 
customize colour, but this is mostly because the designs are so spe-
cific and well done that they demand a particular backdrop. The 
one downfall is that limited runs mean shirts often disappear 
quickly, so if you see one you like, snap it up! Or go to Voltage 
Clothing on Main St. to check some out in person. Best Shirt: 
Too many to name! Go check it out for yoursel£ 
By Vince Vim and Trevor Hargreaves, OP Outlaws 
Plot: 
Several years following the events of 
Kevin Smith's Clerks film, Dante 
Hicks (played by Brian O'Halloran) 
arrives to work at the Quick Stop 
convenience store. However, given 
its current state (i.e.: ON FIRE), 
ultimately he and his friend Randal 
Graves (played by Jeff Anderson) 
end up working at Mooby's, the 
local fast food restaurant chain. 
This isn't for long, however, as 
Dante is on his way to getting mar-
ried and moving off to Florida, 
where he'll be starting a new life 
away from Jersey. But before he 
goes away, he's got to deal with a lot 
of other things, like his best friend 
Randal who doesn't want him to 
leave, as well as his oddly fetching 
boss Becki (played by Rosario 
Dawson). 
Vim: 
Even though the so-called View Askewniverse films sup-
posedly ended with]<91 and Silent Bob Strike Back, we're back 
again with Clerks 2 With this, one would be inclined to 
think that Kevin Smith is a bit of a one-trick pony. 
Certainly, while Smith can be applauded for his attempt to 
venture outside of that universe with Jersry Girl, its failure 
at the box office ensures that he takes yet another turn at a 
well-worn path. As a result, much of the experience of 
the film is lost if one is unfamiliar with the previous films. 
I'm slightly torn as to whether this is one of Smith's 
most self-indulgent efforts, or something only made for 
the fans. Indeed, some of the funnier moments come 
about due to off-hand references to the previous films, 
which would obviously be lost on a newcomer. As well, 
the cameo appearance of Smith's real-life daughter Harley 
Quinn comes across as mildly creepy (on top of that, I 
didn't even realize who it was until Trevor pointed her 
out). Additionally, the pop culture references get to be a 
little excessive at times, culminating in a non-plot forward-
ing moment where characters argue about the merits of 
the Star Wars trilogy vs. Lord of the Rings. [Editor's note: 
Chewie could kick Frodo's ass atry day.] 
Complaints aside, the film is fairly solid. While Smith 
is not the most creative when it comes to shot composi-
tion, action, and the like, he has characterization and dia-
logue nailed down. While time will only tell if the dialogue 
will become as oft-quoted as "37?!" and "I'm not even 
supposed to be here today," it's some of the funniest 
around. While more often than not catering to the lowest 
common denominator (most notably being an extended 
dialogue utilizing the words "ass to mouth''), Smith dis-
plays a surprising levels of insight into the lives of his 
characters. 
But of course, the lowest common denominator is by 
far the funniest. Having previously tackled necrophilia in 
the previous Clerks, Smith takes on bestiality, or "inter-
species erotica" as it is known in the film. Smith certainly 
manages to shock, which ends up being truly hilarious at 
times. Be forewarned, however ... this may not be the most 
ideal date movie. 
Hargreaves: 
Kevin Smith isn't for everyone. Of course, in a world 
where Celine Dion pays her rent with her singing voice, 
there's no accounting for popular taste. They say that every 
society platforms at a point of advanced organization and 
then begins to disintegrate. In cinematic terms, Kevin 
Smith is the cornerstone of our social regression. He is, in 
essence, a deconstructionist. Ironically 
adding to the popular lexicon while 
simultaneously mocking it. The plots 
of his better films are just loosely 
constructed excuses to crack-wise on 
everything from Star Wars, to sexual 
maneuvers to (insert randomly frivo-
lous pop-minutiae here). In short, his 
characters spend all their spare time, 
doing what many of us moderately 
intelligent, under-challenged folk do 
in the midst of our social· interaction: 
namely make fun of anything and 
everything as we see fit. 
When it comes to this particular 
film, I'm more than willing to give 
this flick two hands in the air like I 
just don't care. In terms of cult film 
status, making a sequel to the original 
Clerks is akin to releasing Gone With 
The Wind 2 (More Wind, Bigger 
Narrative). In short, the expectations 
were beyond high. The original was 
after-all, the wunderkind movie, shot for a meager $27,900 
that defined a generation of independent film over a 
decade ago. That said, Smith has never been more on his 
game. His work is somewhat like wine. If you are schooled 
in the various qualities of what makes a glass particularly 
fine, you will enjoy it that much more. So too with Smith's 
"Viewaskewniverse," which encapsulates and cross-refer-
ences characters from all of his films. If you see this movie 
cold, you'll find it funny. But if you study up on Smith's 
previous flicks, you'll find it that much more hilarious. 
Frankly, if you can't be bothered to learn the way of the 
Smith, then stop reading and go listen to your Celine Dion. 
cause you ain't worth my time blockhead. But for you 
Snoogans-loving slackers out there, who question why 
Greedo shot first, know that Alanis is god (cinematically at 
least), and will defend the noble art of tracing, then this 
Bud's for you. Ha, I said bud ... get it? Booooong. But 
enough of this Mew's-like chicanery. The flick is funny. It's 
worth your money. And more importantly, supporting 
movies like this, will assure that talky indie flicks continue 
to get the green-light (from the Weinsteins at least). Dante 
is still Dante, and Randal is still Randal. And frankly, the 
rest is just details. Those guys are funnier than Walt 
Flannigans Dog. 
Bard on the Beach - Troilus and Cressida 
Brady Ehler, Features Editor 
The 2006 Bard on the Beach production of Troilt1s and 
Cressida is an unconventional one. It's full of risks, some 
that pay off and some that do not. The result is perhaps 
not the best production of the season, but in some ways, 
one of the most exciting. 
The play itself is one of Shakespeare's lesser known 
pieces. This is perhaps because the play isn't as pointed a 
tragedy as his other works, and though it contains aspects 
of his comedies, in the end, there is no happy conclusion 
for the main characters (though both of them live this time 
around). 
The story is about war, and more specifically trying to 
justify war when the pretense is being stretched thin. The 
war in question is the Trojan War, fought between the 
Greeks and Trojans over the Greek princess Helen. The 
main characters are the lovers Troilus and Cressida, two 
Trojans whose love is jeopardized by a prisoner exchange 
that relinquishes Cressida to the Greeks. 
aeeditor@gmai l.com 
I had a few problems with the play. Foremost was the 
decision to set the play in the American Civil war. While it 
made for an interesting style, I thought it unnecessary. It 
added little to the play as a whole, except for the occasional 
deafening pistol blast. Also, in my opinion, Shakespeare 
should never, ever be recited in a southern drawl, even 
when the actors remember to stick to the accent. The faux 
accents were beyond irritation as they made it difficult to 
follow conversation in one of Shakespeare's more linguisti-
cally challenging plays. 
Another risk the director took was to present the play 
in the round. I don't think th.js was a particularly wise deci-
sion either, as there wasn't enough movement in the play to 
justify it. 
What this production needs is the addition of some 
exciting visual elemel}ts. It begged for set changes, props 
and more action! Although, to be fair though, the last 
twenty minutes of the play exploded in an orgy of running 
around, shooting and sword fighting under flashing lights, 
and intensifying background music. 
If you are considering attending Bard on the Beach for 
the first time, this probably isn't the production for you. 
Instead, you may want to check out A Midsummer Night's 
Dream. However, if you are a Shakespeare veteran and your 
looking for something a little more unconventional, Troilus 
and Cressida might be just what the doctor ordered. 
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FEATURES 
By Brady Ehler, Features Editor 
Body modifications are becoming more and more popular 
these days. And why shouldn't they? It's all just fashion, 
really, just a more extreme (and permanent) form of fash-
ion than say ... buying a new pair of shoes. 
So, what constitutes a body modification, anyway? 
Perhaps the most popular form of body mod is still body 
piercing. It's not just about ear piercings anymore, the kids 
are getting pierced everywhere these days! Tattoos are, of 
course, another popular choice. Some of the more extreme 
body modifications include scarification, sub-dermal 
implants, and tongue-splitting. 
The most common type of piercing is still a good old 
earlobe piercing. However, a variation, lobe stretching, is 
also becoming very popular. The process, as the name sug-
gests, involves gradually stretching the earlobe piercing 
until it becomes a large hole. This is done by slowly 
increasing the size of the jewelry. As pressure is put on the _ 
piercing, micro-tears form and eventually heal. It's a slow 
process though- it's recommended by piercers that you 
only increase the size or "gauge" of the piercing once 
every two months. If you decide to stretch your ears, don't 
be hasty and rry to stretch them too quickly or you'll have 
a "blowout," meaning the skin against the piercing will fold 
in on itself and possibly deform your ear for life. Speaking 
of deforming your ear for life, ear stretching can be 
reversed, but only up to a point, and while that point is dif-
ferent for everybody, it's usually around the two-gauge 
mark (or a 1/4" stretch). 
In the last ten years or so, it has become increasingly 
popular to get pierced in areas other than the earlobe. In 
just the realm of the ear, there is an endless array of carti-
lage piercings, many of which involve more complex 
pieces of jewelry (such as industrial bars) that are inserted 
through more than one piercing. 
Other popular places to pierce are: eyebrows, nostrils, 
the septum, nipples, the tongue, the cheek, the navel, lips, 
and the genitals--ouch! Depending where the piercing is, it 
can take anywhere from 2 to 12 weeks to heal. 
A more extreme form of piercing is the trans-dermal 
implantation, also referred to as "pocketing." This body 
mod involves inserting a piece of jewelry (usually a metal 
bar) through one piercing, underneath the skin, and out 
through another piercing. This can be done anywhere on 
the body, but popular areas include the forearm, around 
the collarbone, arid on the back. 
Similar to trans-dermal implantation is sub-dermal 
implantation, in which objects are surgically implanted 
beneath the skin. Sub-dermals are completely internal; the 
skin is opened up, the implants are placed inside, and the 
skin is closed overtop. Popular choices for sub-dermal 
implants include simple shapes such as crosses, stars, and 
ornate chains. 
Of what I am able to divine, not a lot is new in the 
tattoo world, except that getting tattoos is more common 
then ever. Some tattoos are becoming downright cliche. 
For example, every metrosexual guy and his dog has got 
some "sick tribal" on his arm, and his female counterpart 
has it on her lower back. Unless you are part of a tribe, 
don't get tribal. For the girls, unless you want to be walking 
cliche, think of something more original than a pixie. For 
the guys, avoid getting dragons, and whatever you do, 
never, ever get a tribal dragon tattoo. 
An alternative to tattooing- scarification-is just start-
ing to catch on. There are two main categories of scarifica-
tion: cutting and branding. Cutting involves making small 
incisions on the skin with a surgical blade. Branding is the 
burning of designs onto the skin. Originally, the preferred 
method was single-strike cattle branding, which employed a 
single burn with a single piece of metal in the shape of the 
desired design. Now, the more modern technique of multi-
ple strike branding is the preferred method. 
Another popular technique is hyfricater branding, 
which employs electricity to cauterize the skin instead of 
heated metal. Although branding leaves only white marks 
on the body, many are starting to incorporate tattoos into 
branding by coloring the skin a solid color before branding 
over top. 
There are many extreme body modifications that only a 
few people have done, or are willing to do. One of these i~ 
tongue bifurcation or "tongue splitting." The process 
involves making a vertical incision from the tip of the 
tongue an inch or so towards the back and letting the 
halves heal independently. This creates a forked tongue 
with two independently movable halves. Some of the 
methods for tongue splitting include tying off the area to 
be cut with thread, using surgical laser, or just a good old-
fashioned scalpel. Apparently, a split tongue has benefits to 
open-mouth kissing and other tactile uses. 
If you choose to engage in body modification, regard-
less of how you choose to modify, remember: modifica-
tions are for life. Live it and love it, but once done, you 
can't decide to leave it. 
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TheGreatOP 
Drink Menu 
By Brady Ehler, Kevin Lalonde, Colin Miley, Luke Simcoe, Steph Smith and Vince Vim 
It's deep into the heart of summer, and if I 
know anything about anything, summer 
time is the best time to drink. Here at the 
Other Press, we know alcohol like sun 
knows how to shine. So, _here for your 
perusal is a collection of some of our 
favorite drinks, and the reasons we love 
them so much. Enjoy, but with moderation! 
Brady. "Iron Liver" Ehler: 
Snake Bite 
1/2 pint draft ale 
1/2 pink 'draft cider 
I know of no bar that will serve this as is, 
so you have to find a place that will serve 
draft cider (such as Strongbow), buy a pint 
cider and buy a pint of ale (but avoid any-
thing darker). Remember to get an extra 
glass for mixing. 
Just over a year ago, an Irish tourist told 
me about this drink. Apparently this is a 
popular concoction in Ireland ... popular 
and dangerous. The Irishman told me many 
bars in Ireland won't serve Snakebites any-
more, because they make people too rowdy. 
Well, I just laughed, because I've always 
been led to believe that a'!Y alcohol will 
make an Irishman rowdy. 
Later that week I found myself at a bar 
with Strongbow on tap, so I decided to try 
a Snake Bite. I was amazed: the cider killed 
the bitterness of the beer, while simultane-
ously adding just the right amount of fla-
vor, and the beer balanced the dryness of 
the cider, while adding body and depth! 
I enjoyed this beverage so much, I had 
four. Unfortunately, I spent the next half 
hour trying to get my best friend to fight 
me. 
Editors Note: This drink is available at The 
Irish Heather in Gastown. 
Kevin ''The Northern Bandit'' Lalonde: 
Prince George Sunset 
1 oz. melon liqueur 
1 oz. blue Curacao 
1/Z oz. peach liqueur 
1/2 oz. tequila 
Sprite 
For a little taste of Northern tropical deli-
ciousness, try the Prince George Sunset. In 
a Collins glass, mix (or layer if you're slick 
like that) the melon liqueur, blue Curacao, 
peach liqueur, and tequila to help give it 
that tinged, pulp mill smog kind of look. 
Fill gently with Sprite, garnish with a dead 
hooker or a parasol. Serves one child under 
16. 
This drink is especially useful for that 
cute girl who doesn't drink heavily because 
she worries that she'll get "too drunk and 
do something stupid." Just make sure to 
cut her off before she becomes a beverage 
garnish. Sha-wing! 
Colin "The Debutant" Miley: 
Crown Royal 
2 oz. Crown Royal 
Ice 
Simply pour two shots of Crown over ice, 
in a short glass. 
This drink reminds me of my late 
Grandma, Lucy Miley. It was in her huge 
house on the hill, out on Galliano Island, 
where I learned that Crown Royal should 
be consumed straight. 
This caramel-colored wonder shouldn't 
be sullied with Coke or ginger ale. Some 
people-my Grandma, for instance-liked 
to add a dash of water right off the hop, 
but I prefer to let the melting ice do its 
thing as I sip away happily. It's the pop that 
leaves you really hung over anyway. . 
Plus, there's just something about the 
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way a solid-bottomed rocks glass feels in 
my hand. The clink of the ice against the 
sides of the glass is music to my ears. 
Honorable Mentions: Mojitos, on a 
patio, in the sun. Good red wine with even 
better late-night comp~y. It is a scientifi-
cally proven fact that wine-stained lips 
enhance necking from three to five times, 
and distort the line between where my lips 
end and her lips start, upping the smooch-
tastiness of kissing even further. 
Luke "Beast master" Simcoe: 
Agave Tequila 
1 oz. Agave Tequila 
To properly consume this shooter, salt and 
lick your wrist, take the shot and bite on a 
wedge of lime. 
I have always been a fan of tequila, but 
the agave variety is especially fine (and 
potent). 
Last time I was in Mexico, I was drink-
ing agave on the beach with some people I 
had met at the bar. The last thing I remem-
ber we were running around naked on the 
beach. I woke up in a barn with a funny 
taste in my mouth, and it wasn't the tequila. 
The donkey I was sharing the stall with 
seemed very fond of me. 
Steph "Drinky McDrunkerson" Smith: 
Gin and Tonic 
1 ounce Gin 
Tonic Water 
Ice 
To make a gin and tonic, put a small 
amount of ice in a highball glass, add gin 
and fill with tonic. Garnish with lime. 
In my perfect life, I am perpetually sit-
ting on a sunny beach, listening to the 
waves crash onto the shore, while sipping 
on a cold Gin and Tonic. I can feel cold 
fruity, fizzy, citrus love flowing down over 
my tongue and the condensation on the 
glass, cool on my fingertips. To me, this is 
perfection. 
I didn't always like Gin, in fact, until I 
was 20 would avoid it like the plague. I 
don't remember why I began to drink it, 
and I don't remember who it was that con-
vinced me to, but I do remain grateful to 
that person. They opened my eyes to the 
greatest summer drink imaginable. 
After a long day of swimming, a long 
walk in the sun, or a hot day cooped up in 
the office, there is nothing more refreshing 
than a glorious Gin and Tonic. 
Vince "The Sober One" Vim: 
Martian Urine Sample 
1 part orange juice 
1 part pineapple juice 
1 part melon liqueur 
1 part Malibu Rum 
This is fairly simple. Just take all the ingre-
dients, pour 'em into a glass over ice, then 
swallow and/ or serve. The end result is a 
very fruity concoction that is bright green 
and vaguely tastes like a freezy pop. 
I first mixed and poured this one during 
my second year at UNBC in Prince 
George. When living on residence, every-
one on our level participated in the floor 
crawl, in which every dorm room prepares 
drinks and participants go from room to 
room to take shots. 
As I wasn't really much of a drinker 
back then (and not that much now), my 
responsibility was dispensing rather than 
drinking. In order to extend the drinks 
and make them last longer, I ended up mix-
ing them with crushed ice and tossing them 
into the blender. Though I had smart-asses 
coming up, wanting their drinks to consist 
solely of the alcoholic components, I 
merely glared at them while continuing to 
pour drinks made of 50% crushed ice and 
50% drink ingredients. Towards the end 
of the evening, the ratio was 80:20. 
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Fling the Bling . . 
NBtt~!2~po~!;Jired to follow a dress code 
For the first time in history, the NBA has 
instituted a Dress Code policy for its play-
ers ... and it has been long time corning. 
On Monday, October 17, NBA 
Commissioner David Stern sent a memo to 
every NBA team indicating the mandatory 
Dress Code policy that will be effective 
with the start of the 2005-2006 season on 
November 1, 2005. This new policy will 
make the NBA the first professional sports 
league organization to implement such a 
regulation. 
The dress code stipulates, "Players are 
required to wear Business Casual attire 
whenever they are engaged in team or 
league business." The definition of the 
league's "Business Casual" is a long or 
short-sleeved dress shirt, and/ or a sweater. 
Dress slacks, khaki pants, or dress jeans. 
Appropriate shoes and socks, which include 
dress shoes, dress boots, or other presenta-
ble shoes, but not including sneakers, san-
dals, flip-flops, or work boots. 
In addition to the implementation of a 
new Dress Code policy, the league has gone 
as far as to clearly outline what not to wear. 
Included on the list of what not to wear 
are sleeveless shirts, shorts, t-shirts, jerseys 
or sports apparel, headgear of any kind, 
chains, pendants, or medallions worn over 
the player's clothes, sunglasses while 
indoors, and headphones (other than on 
the team bus or plane, or in the team locker 
room). 
The new dress code (as expected) was 
met with mixed reviews by players, coaches, 
and the media. But what exactly is this new 
dress code trying to establish? Some critics 
have argued that the issue of the dress 
code is racially motivated, but is that neces-
sarily true? Philadelphia Inquirer columnist, 
Steve A. Smith who is an African-American 
wrote, " ... Indeed, there's a racial element 
here. But since there are 60-year-old black 
parents and grandparents just as appalled 
by some players' attire, there is a genera-
tiona! element too." 
Smith continued by supporting the 
NBA dress code. ''When you are selling a 
sport overwhelmingly populated by young 
black males to an older white audience, the 
reality is that impressions, first or other-
wise, often determine your product's suc-
cess." 
Ever since the Pacer-Piston melee that 
occurred last year in Detroit during the 
final minutes of a game, the NBA has been 
under pressure to clean up its image. In the 
late eighties and nineties, sport legends 
such as Michael Jordan, Ervin "Magic" 
Johnson, and Larry Bird personified the 
NBA with success on and off the court. 
Their exceptional athletic abilities, charm-
ing personalities, and professional images 
made the NBA the media darling of the 
professional sport organization around the 
globe. However, with the retirement of 
these basketball statesmen, the NBA was in 
search of a new group stars that could con-
tinue their media success. 
By the late nineties, a new breed of 
younger stars such as Kevin Garnett, Kobe 
Bryant, and Allen Iverson exploded on to 
the NBA scene. They were younger, 
received more media attention, and were 
paid higher salaries than most previous 
NBA players earned in their entire careers. 
The birth of mega stars had arrived and 
with it, they brought in a culture that was 
hitting the mainstream America in full 
stride, Hip Hop. 
Hip hop culture was nothing new in the 
black communities across North America. 
It was an in your face attitude that boasted 
of a lavish lifestyle of expensive jewelry, 
luxury cars, and tattoos combined with a 
casual fashion of sneakers, baggy jeans, jer-
seys, and baseball hats. It showed opposi-
tion to the stereotypical "you need to act 
like this" to be rich. Hip hop embodied 
everything that these new breed of stars 
were ... young, black, rich, and famous. The 
Dr~J?.~!!. in Sports 
NBA was hesitant at first, but they jumped 
on the bandwagon and embraced the Hip 
hop culture when they noticed hip hop 
fashion had become Fashion. 
Hollywood stars and blue-eyed mid-
America kids started mimicking Hip hop 
entertainers by "sportin"' NBA apparel, 
such as jerseys and baseball hats to "repre-
sent"' their home team. The whole phe-
nomenon erupted into a multi-million dol-
lar industry as the NBA tried to link its 
players to what was becoming "Pop" Hip 
Hop. 
However, the endorsement of Hip Hop 
became an issue when.its culture began (o 
infiltrate the NBA image. It was like the 
players damn well lost their minds! They 
didn't draw the line between "at play" and 
"at work." I'm sorry, you can call me old 
school, you can call me old fool, but I 
know my momma raised me right. 
There is a time and place for dressing 
"street'' and a time and place where you 
dress professionally. When you're making 8 
million dollars a year and you _are in the 
national spotlight at media event .. . you 
dress professionally! From wearing mega-
huge headphones hanging from their necks 
and multi-karat diamond studs dripping 
from their ear lobes, to baseball hats 
cocked off to one side; players were blur-
ring the lines of what was acceptable pres-
entation. 
But is this a racial issue or really a busi-
ness issue? 
NBA TV ratings have declined in recent 
years and many critics believe that the mid-
dle aged white viewer that got hooked on 
basketball back in the clean cut Jordan era, 
now cannot relate to the current NBA play-
ers who don tattoo cover<:d arms and large 
chain pendants. Face it; even though the 
teens are soaking up the rebellious images, 
the parents with the money are not. With 
TV ratings at an all-time low, the NBA is 
losing revenues where it really counts. With 
fewer corporations willing to share their 
image with the questionable images por-
trayed by players, the NBA needed to 
address the problem. 
Current MVP and Victoria-native Steve 
Nash is opposed to the Dress Code policy. 
Often dressed down in faded t-shirts and 
worn jeans, his look is often viewed as 
' 'West coast, laid back" and "casual," but 
never "thug." Steve says he believes the 
lea~e is "overstepping its bounds," but 
also says he is willing to abide by the new 
rules. 
Elton Brand of the LA Clippers 
believes that the players are involved in 
professional business and should reflect 
that image. 
Stern, however, has sent a strong mes-
sage to the NBA players. "I don't think 
there will be a problem unless somebody 
wants to make a problem," he explained to 
the media reporters in New York. "If they 
really want to make a problem, they're 
going to have to make a decision about 
how they want to spend their adult life in 
terms of playing in the NBA or not." 
Ouch! 
Ever noticed that a lot of professional athletes dress in 
fancy suits before games? You catch them on the way to 
the locker room dressed dapperly in the hallway. When did 
this start? What is the reason? 
NBA, they are asked to show up and leave from games in 
business attire. They are asked to wear suits when injured 
and when on official NHL business. 
we're going to work, that's the way they feel.'' However, 
others still are against it. ''I think it's wrong. You shouldn't 
judge a person from what they wear," says Allen Iverson. 
It's because of professional sports dress codes. In 2005 
the BA became the first professional sports league to 
officially implement a dress code (see Brian McLennan's 
"Fling the Bling'') . The code insisted that all players dress 
in business or conservative attire when arriving at and leav-
ing games, when on the bench while injured, or when con-
ducting official BA business such as interviews and chari-
ty events. The dress code was put forth in order to bring 
an air of professionalism to the sport. The NBA wanted to 
break away from its image of Hip Hop style, and improve 
its perception among lower- and middle-class fans. 
In the HL, although not official, players are encour-
aged to dress in a professional manner. Similar to the 
mclennonb@douglas. bc.ca 
The NFL is similar, but much more strict. Their attire 
is restricted down to the towels they use. And what have 
been the results? Not a single player has had to change 
who they are, and their personalities shine through the 
dress code. However, because of the more professional 
look, the players in the various leagues are looked up to in 
a more positive light. They are seen ·as professionals rather 
than just crazy-looking sports figures (Dennis Rodman 
anyone?). 
Many of the players are okay with the dress code. 
LeBron James said about the dress code, "No, it's not a big 
deal, not to me. Sometimes you feel lazy and you don't feel 
like putting [dressier] clothes on, but this is a job. We are 
going to have fun, but this is a job and we should look like 
In the end, it is what it is- a way to make professional 
sports look just that, professional. 
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Pretty (and Fanatic) in Pink 
By Steph Smith, OP Contributor 
Pink NHL jerseys. This is the latest marketing idea they 
have come up with. The idea came about in direct 
response to the NHL's polling numbers-approximately 40 
percent of hockey fans are women and women like the 
colour pink. 
jerseys for two seasons and many NHL teams already offer 
hats and t-shirts in feminine cuts and pastel colours. 
"It allows women to be fashionable and still support 
their teams," said Jenny Lyons Cohane, a spokeswoman for 
Reebok. The pink jerseys will retail for about $70, as com-
pared to $110 for the licensed men's jersey. On top of the 
price difference, the women's product is going to be made 
of softer polyester and will feature a screen print of the 
team crest rather than the embroidered crest and shoulder 
patches. 
has seen pink jerseys at Philadelphia games. ''As much as 
you're saying, 'It's not a team colour,' it's a fashion trend. 
It's nice to see team spirit no matter where it's coming 
from." 
Or so they claim. And ''Who are they?" you ask. They 
are Reebok, and in early September they will begin produc-
ing these jerseys. The hope is that the pink versions of 
NHL apparel will catch on and influence more women to 
purchase NHL merchandise. 
Will this new trend catch on as strongly as Reebok and 
the NHL are hoping? We can only wait and see. 
According to Barry Monaghan, the NHL's senior direc-
tor for sales and marketing for Canada, "It will be a totally 
pink-and-white product. It will not reflect a jersey utilizing 
the blue at all." The idea to produce fashionable colours 
has been in the works for over three years. Monaghan con-
tinued, "Obviously, we had the lull during the lockout, but 
it also gave us some chances to try some different things 
and we did some extra research on who our customer is 
and who our fan is, and the female is a large part of that." 
Both the NBA and the NFL have been producing pink 
Fan reaction has been mixed. Hockey fan Christine 
Blouin claims to like the look of the new pink jersey. She 
says that she won't buy a regular jersey because they're 
designed to wear hockey equipment under them, and they 
don't fit her very well. ''But pink? It's not right. It's just not 
the right colour," she said. 
On the other hand, Heidi Haraldsson said she loves the 
pink, but thinks it could become too trendy. "Everyone 
would think you're just trying to be cutesy." 
Erik Marsh, son of former NHLer Brad Marsh, said .he 
Fiction? Middle Ground -Punk'n Fashion 
By Brady Ehler 
I. 
Can I make something 
sublime from putting words in 
the perfect order? 
II. 
I can't change karma 
I would not think to change fate. 
All I do is watch. 
Ill. 
If waking life is 
much more real than dreaming is, 
do we really dream? 
IV 
Some say it's better 
to pretend you're not depressed 
but then, why bother? 
v. 
Men sometimes claim that 
man is nature's enemy, 
but man is nature! 
VI. 
At my funeral 
do whatever you want to, 
because I won't mind. 
VII. 
If education · -
enlightens, then why does it 
feel so damn heavy? 
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In 2004 you couldn't make it two blocks along 
Commercial Drive without seeing a Ramones tee-
shirt tucked into a pair of jeans, showcasing what 
was for a time, the standardized black leather belt 
with diamond shaped metal studs. There were too 
many people with the same belt, and when too 
many people share the same taste, the taste goes 
sour. 
The same stubborn brew-heads of the Cobalt 
who brought you the studded belt look also retain 
the rights to wear Chuck Taylor All-Stars without 
guilt. And while those of the three-chord mentality 
may have every intention of keeping to their punk 
roots, its pretty clear that a lot of middle class punk 
teens in North America brought the basic concepts 
of punk fashion with them as they grew up to 
become post-punk hipsters. Today, punk has been 
accessorized into mainstream fashion, like skate-
boarding attire in the 90's, and new-wave in the 80's. 
I didn't understand the punk scene until three 
years ago when I attended the wedding of a friend 
and co-worker. I hadn't considered there would be a 
theme to what the groom and 
his twelve groomsmen would 
all be wearing. It turns out that 
I was oblivious to the signifi-
cance of fashion to each genre. 
The punk over-tones of the 
wedding were marked by their 
outfits; black-ties on short 
sleeved wlJ!te shirts, black 
Dickies' pants and metal stud-
ded belts. Each outfit was 
crowned from the bottom with 
a new pair of Chuck Taylors. I 
felt so out of place in my 
office suit, I pocketed my tie in 
an attempt to play it cool, and 
left my blazer on the chair for 
the afternoon. It didn't matter, 
By Travis Paterson, Opinions Editor 
I felt like Ronald McDonald in my clunky Fluevog's. 
On the way to the wedding I was comfortable in 
my cheap suit. I thought I was above fashion and 
that it didn't matter. At the wedding I was so 
impressed by the simplicity of the groomsmen that 
on the way home I had a revelation about fashion; 
namely, the simple reality that I didn't have any. I'd 
been hit and miss for years, but mosdy miss. 
Later, the groom shared with me his favourite 
movie, S.E. Hinton's the Outsiders. I cam·e to under-
stand the effect that movie had on him and his 
friends, and that not all punks were the same. 
From that day forward, I couldn't help but 
notice the amount of metal studded belts adorning 
the pants of our youth. Even more prominent is the 
diverse product line of Converse All-Star's which 
have perpetrated the market. Today, this shoe has 
become a standard in any shoe· closet, be you male 
or female. How long will the floozies like Paris 
Hilton rely on punk accessories for credibility? Not 
long, but nothing ever goes away these days. 

HowHot.ofa 
1. When you first meet someone you 
dig, you: 
a) blush, giggle, and rush home to write about 
it in your diary. 
b) flirt shamelessly until he/she is powerless to 
resist your charms. 
c) give him/her an extra hole punch in their 
"buy six humps get one free" card. 
2. When someone you find attractive 
asks you to dance, you: 
a) explain, politely but firmly, that dancing is 
something you prefer to save for your wedding 
night. 
b) drop it like it's hot, naturally. 
c) make sure he/she has plenty of small bills, 
wipe down the pole, then go to work. 
3. When it comes to dating protocol you 
think: 
a) the man should pay- and the date he's pay-
ing for should always be a woman. 
b) the couple should go Dutch, but you're 
always happy to throw a little French into the 
I 
rmx. 
c) man, woman, it doesn't matter who pays- as 
long as they pay you upfront and in cash. 
4.Your favourite date activity is: 
a) a Disney movie with the lights on followed 
by a nice refreshing soda (two glasses and two 
straws of course, no funny business). 
b) a Jagermeister drinking contest with a hot-
tub chaser. 
c) illegal in at least three provinces. 
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5. At the end of a successful first date you: 
a) bristle with shock and disgust at the mere 
suggestion of a handshake. 
b) whip out the Binaca and/or cherry-flavoured 
lip gloss and move in for the kill. 
c) ask him or her if the agency already 
explained your "extras" rate. 
6. By the third date, you feel it's time to: 
a) call each other by your first names, at least 
in private. 
b) ditch the pretense, the small talk, and your 
clothes. 
c) start making some profit off the video tapes 
from the first and second dates. / 
7. When your date asks you for a three-
some, you: 
a) assume they want to borrow your Peter, 
Paul, and Mary album. 
b) don't rule it out, but tell him/her to ask you 
again after your sixth Tequila. 
c) hit speed dial 3 and hook that shit up. 
8. Your best dating move is: 
a) the high five. 
b) the bump and grind. 
c) five dollars more if they expect you to swal-
low. 
9. When dating someone new, you 
always bring along: 
a) mace, your bible, and a chaperone. 
b) your best anecdotes, a positive attitude, and 
your toothbrush. 
c) several dozen varieties of prophylactics, a 
change of underwear, and your receipt book. 
BY AMANDA AIKMAN, OP CONTRIBUTOR 
"Don't be fooled by 
the frostiness of my 
rior ... " 
are 
10. You consider a date to be over 
when: 
a) the streetlights come on. 
b) the streetlights go off. 
c) the street comer beckons you back. 
Now it's time to add up your score. For 
every a) answer count one point, for every b) 
answer count two points, and for every c) 
answer count three points. 
Less than 12: Howdy Prudey 
Hot date? Not so much. There's nothing wrong 
with clean livin' but getting dirty can be fun 
too. You don't have to compromise your morals 
in order to have a good time (a great time, yes, 
but you're not ready for that). Start with a little 
eye contact and handholding and see what hap-
pens from there. 
Between 12-25: Borderskank 
Well done, you've managed to walk the fine 
line between hot date and slut. Not an easy task 
in my experience. Occasionally you could do 
with reining it in a bit, but as long as you can 
respect yourself in the morning why should you 
care if your date does? 
. . 
Twenty-five or more: Big-:time Whore 
As far as hot dates go, you're untouchable-at 
least without gloves and a good dose of peni-
cillin. If this is how you're gonna roll, well, it's 
your life, but it may start to wear thin in time. 
So why not try making a change now? After 
all, you know what they say: "You can't teach 
an old whore new tricks, and new tricks don't 
frequent old whores." 
Guy With A Poncho 
PHOTO: Jennifer Aird 
August 
Name: Pancho Villa 
Age:23 
Height: 9'6" 
Weight: 1111bs. 
Sign: El Fingero 
Hometown: A three star resort in Cancun 
Favourite Thing: Drinking himself under 
the table, tickle fights, and Barbara 
Streisand in Yentl 
Classifieds Submit Classifeds to classifieds at othereditor@yahoo.ca 
Students advertise for free! 
For free student classifieds up 
to 30 words, email: 
othereditor@yahoo.ca with your 
name, student number, and 
desired section, and put "classi-
fied" in the subject line. 
Fast Cash Ads: 3 lines, 3 times 
for $20 (30 words max). Open 
rate of $5 per line. Enquiries: 
call our advertising manager at 
604.525.3542. 
Pictures 
Classified pictures are $10 each 
printing. The picture size is 
3.5cm x 2.5cm, black and white. 
When placing an ad please 
remember ... 
All ads must be received by 
Thursday to be published in the 
following Wednesday's paper. 
Check your ad for errors and 
please call or email our offices 
to report any corrections. To 
ensure the integrity of our stu-
dent newspaper, we reserve the 
right to revise, reclassify, edit, or 
refuse your ad. 
For Sala 
Two 128MB Memory Modules 
184PIN DDR PC2100 DIMM 
With original packages. 
A Steal at $45! E-Mail me at 
email@scottelliott.com. 
1980 Honda CB650 
parts, $5 and up. Email 
redcoat1812@hotmail.com. 
Accessories Pack for any cellular phone 
for $40. Package includes battery, screen 
protector, desktop charger, car charger, 
and leather case. Items retail for $60 if 
purchased seperately! Brand New. If inter-
ested, please call Andre at 778.883.6805. 
Herbal products to improve your health. 
Choose an alternative to conventional 
medicine. Safe and easy to use. Contact 
Alex at natural_cures@hotmail.com or 
604.589.8728. 
HP 722C printer, new colour ink cartridge 
$75. Epson colour 800 printer, 2 new 
black ink cartridges $60. 
Can see both operating. 778- 885- 5476 
r, 
Sarvicas 
Tutor/ Proofreader (Ph.D) $25/ hour for 
essays, thesis, etc. 604.837.1016 
or editor888@hotmail.com. 
Professional tutor, writing coach, and edi-
tor can help with English 130, 106, 112, 
and 1 09; also Business Communications, 
reports, letters, and resumes. Quality guar-
anteed. The Writer's Touch, www.writer-
stouch.net 604.437.6069. 
Vancouver Support group for stutterers. 
Every alternate Friday, 7-9pm. Room 4310, 
New West campus. For more info, contact 
Mary Rose Labandelo: 604.526.1735. 
Wantad 
OPTions for Sexual Health (formerly 
Planned Parenthood) is looking for volun-
teers to assist on the Facts of Life Line, a 
toll-free, confidential, sexual health infor-
mation and referral resource line. Call 
604.731.4552 ext. 224, or visit 
www.optionsforsexualhealth.com. 
AVID HALO 2 PLAYER Need to have 
Halo2 game and XBOX live. Please contact 
by email. Jamie Campbell. Jamie 
Campbell12345@hotmail.com. 
WATER POW Players Wanted 
Students interested in participating 
in Intramural/Varsity Douglas Water Polo 
call: (604)777-6029(ext.# 3) or 
email:sessionpolo@yahoo.ca 
for more information. 
Teach English 
Overseas 
~ft 
• Intensive 60-Hour Program 
• Classroom Management Techniques 
• Detailed Lesson Planning 
a Comprehensive Teaching Materials 
a Internationally Recognized Certificate 
• Teacher Placement Service 
• Job Guarantee Included 
• Thousands of Satisfied Students 
OXFORD 
SEMINARS 
780·428·8700 /1-800-779-1779 
www.oxfordseminars.com 
23 
Interested in writilu! about sports, 
ocal and international1> C'mon a.Iready! 
.... 
Send an emaj] to Trevor Hargreaves: 
editor.otherpress®gmau .com 
For more information email 
